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In Ancient Egypt aristocrats applied minerals to their faces to provide color and definition of features. The Greeks were also known to paint their faces and the Romans used oil-based perfumes in baths and fountains, and even applied them to their weapons.
Alcohol-based perfumes were developed in the Middle East and were brought to Europe by the Crusaders in the thirteenth century. The art of creating new fragrances by blending ingredients was developed in France in the seventeenth century.

The commercial cosmetics industry saw its earliest substantial growth in the beginning of the 20th century. Through published information, women were informed during the four decades between the 1910s and 1950s that exercise, diet, and the proper use of cosmetics and hair products could make them more attractive. This use of beauty aids, though not a new concept in many circles, had long been associated with women of suspect morals.

Helena Rubinstein developed mascara, as well as the concept of colored powder. She borrowed the idea of color-shaded eyes from the French stage and accentuated mouths by reddening them. Max Factor, a Hollywood makeup artist, contributed to the cosmetic industry with a wide variety of products, including pancake make-up. These products were the result of developments in film technology, because technicolor movies and color television required adjustments in makeup to achieve the desired effects.

World War I had a significant impact on the reach of cosmetics. Due to the sudden absence of men in American society, women gained more independence in the late 1910s, both socially and financially. This enabled them to acquire a disposable income, which many working class women used to buy make-up. The emergence of the chain, or dime, store in the 1920s further solidified the mass appeal of cosmetics.

The 1960s saw the growing popularity of both false eyelashes and "natural" cosmetic products. "Natural" products were those based on botanical ingredients like carrot juice and watermelon extract. In the 1970s certain ingredients were banned from use by the industry because of endangered species legislation that was passed as part of a growing environmental movement.

Today the American cosmetics and beauty aid industry totals over $20 billion in sales and is dominated by hair and skin care products that are heavily advertised in print and on television.
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The cosmetics industry, as of 2003, is dominated by a small number of multinationals, all with their origins in the early 20th century.

Of the dominant firms, the oldest and the largest is L'Oréal, which was founded by Eugene Shueller in 1909 as the French Harmless Hair Colouring Company. The true market developers were the 1910s American trio Elizabeth Arden, Helena Rubinstein and Max Factor. These firms established the market and were augmented by Revlon just before WW II and Estée Lauder just after.
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1907 – Eugene schueller developed an innovative hair-color formula which he called “Aureole”.

1920- employed 3 chemists, today, employs over 2,000

markets over 500 brands and more than 2,000 products in all sectors of the beauty business: hair color, permanents, styling aids, body and skincare, cleansers and fragrances found in any and all distribution channel

when advertising was still in it’s infancy l’oreal commissioned promotional posters from graphic artists to publicize the company’s products
